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PHARMA BRAND SPEAKERS, 1 DAY

Reimagine The Pharma Industry With A Focus On: AI & Automation – Data – Culture Change – Manufacturing – Clinical
Trials – Digital Health – Omni-Channel – Processes – Regulation

Drive Value With Automation, AI & RPA:

Capitalise on new technologies and digital innovations to
beneﬁt the end customer and create ﬁt-for-the-future, relevant
business

Culture Change, Digital Mindsets,
Leadership Buy-In: From the shop ﬂoor to senior
leadership, cultivate a digital-ﬁrst culture that embraces
transformation, new technologies and change

Samik Adhikary
Head of AI & Data Science
In Global Product Strategy

Andreas Panteli
Director, Digital Integrated
Solutions

Anna Marchenko
Senior Manager Digital
Innovation

Dario Floris
Director - Country
Business Unit Head

Padraig Maree
Automation Lead

Roche

Novartis

GSK

Merck Group

Pﬁzer

Samuel Driessen
Head of Global
Commercial Platforms &
Channels

Nick Carroll
Digital Health
Transformation Lead Design & Planning

Dr Frank Thielmann
Operational Excellence
Director - Region Europe

Laura Cirillo
Head of Digital &
Innovation

Nadir Ammour
Global Lead External
Engagement, Clinical
Innovation Oﬃce

Teva

AstraZeneca

Takeda

Nick Lagan
Global Head of Digital
Platforms

Nadia Stroungari
Digital Business
Transformation Lead Eastern Europe

Bernard Gauthier
ITS Business Partner
France General Medicine

Myles Furnace
Data Strategy & Real World
Evidence Director - Global
Medical Aﬀairs

UCB

Sanoﬁ

Ipsen

Data-Led Pharma: Advanced strategies for optimum
data gathering, management and analysis to drive digital
transformation
Patient-Centric Innovation: Ensure the end

customer is consistently at the heart of digital transformation

Digital Health Advances: Capture the momentum of
acceleration in digital health, therapeutics and wearables and
continue to boost market access and add value for the patient

AstraZeneca
Italia

Sanoﬁ

Successes & Lessons In Digital
Transformation Journeys: What does an honest
journey of digital transformation and innovation in pharma
actually look like?

Embrace Industry 4.0 For Manufacturing:
Harness the power of digital transformation to achieve new
goals and eﬃciencies for manufacturing and production

Grünenthal
Group

Decentralised Clinical Trials: Create

future-proofed, decentralised clinical trials that suit both the
needs of the patient and pharma

Omni-Channel Customer &
Stakeholder Engagement: Strive for

omni-channel engagement excellence across patients,
HCPs and stakeholders alike

info@pharmadigitalconference.com

Massimo Buonaiuto
EMEA Principal Scientist In
Data Science & Digital
Transformation

Sander
Ruitenberg
& Peter Speyer

Uros Klancar
Head Global Pipeline &
Portfolio Digital Strategy

Royal DSM

Novartis

Sandoz

+44 (0) 20 3479 2299

PLUS!
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Driving Digital Transformation,
Innovation & Automation Across
The Pharma Value Chain
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PHARMA

Power Digital Transformation Momentum In Pharma For
Better Customer Outcomes:

G

TRANSFORMATION

London Or Virtually

o
b
sc la
Di
ai
Av

DIGITAL

A One-Day, Industry-Led Conference & Networking Event, 25th November 2021, Central

Gaetan Akinrolabu
Director of Paid Media and
Social Media Strategy

Bristol Myers
Squibb

• 3 Interactive Thought-Leaders Panel Discussions:
- Automation & Robotics
- Culture Change & Leadership Buy-In
- Omni-Channel Customer & Stakeholder Engagement
• 6 In-Depth Case Studies Covering Digital
Transformation Across The Pharma Value Chain
• 19 International Perspectives

www.pharmadigitalconference.com

Organised By:

19

Pharma Thought-Leaders Share Their Latest Successes & Lessons Learnt In Their Digital Transformation & Innovation Journeys: From AI, ML, Automation & RPA To Optimised Data Analytics, Navigating Complex
Regulation, Successfully Managing Culture Change & Leadership Investment, Driving Advances In Digital Health, Manufacturing, Decentralised Clinical Trials & Omni-Channel Stakeholder & Customer Engagement

08.30 Registration, Informal Networking & GIC Opening Remarks
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09.00 Morning Co-Chairs’ Opening Remarks
Andreas Panteli
Director, Digital Integrated Solutions

Novartis

10.40 Morning Refreshment Break With Informal Networking

Leadership & Encourage Agile, Digital
Mindsets For Smooth Digital Adoption
Across The Entire Organisation

DSM

EL

N

PA

Q&A

- Success stories and lessons learnt: new case studies of
automation in pharma to smoothly implement and integrate
automation into the workplace for eﬃcient processes
- Human, robot, cobot: where does the optimum balance lie in automating
processes?
- Look beyond the pharma world for lessons learnt from other regulated
industries that are further ahead in their automation journey

EL

11.10 Successfully Manage Change, Engage

N

CULTURE CHANGE &
LEADERSHIP BUY-IN

PA

Massimo Buonaiuto
EMEA Principal Scientist - Digital &
Data Science

Novartis

DATA & ANALYTICS

Partner

- What are the leading examples of AI and automation application within
pharma digital transformation that have been pivotal in industry progress?
- What are the key challenges and blockers when it comes to embedding AI
and how can these be best tackled?
- Decipher which model of machine learning ﬁts your business needs best
- How can you keep up with the latest regulatory frameworks around AI and
ML technologies which are constantly updating?

Peter Speyer
Head of Customer Success, data42

Sanoﬁ

10.00 Bonus Session; Reserved For Exclusive Conference

Technologies To Reimagine Pharma For The
Beneﬁt Of The End Customer

Pﬁzer

Nadir Ammour
Global Lead External Engagement,
Clinical Innovation Oﬃce

Sandoz

09.10 Successfully Leverage Automation, AI & ML

Padraig Maree
Automation Lead

Sandoz

Uros Klancar
Head Global Pipeline & Portfolio
Digital Strategy

AI & MACHINE LEARNING

New Technologies & Digital Innovations For
A Fit-For-Future, Relevant Pharma Business

DSM
GSK

DSM

09.30 Capitalise On Evolving Automation, RPA &

Uros Klancar
Head Global Pipeline & Portfolio Digital
Strategy

Anna Marchenko
Senior Manager Digital Innovation

Massimo Buonaiuto
EMEA Principal Scientist - Digital &
Data Science

AUTOMATION & ROBOTICS

Massimo Buonaiuto
EMEA Principal Scientist - Digital &
Data Science

Q&A

- In today’s age where digital innovation is business-critical, how can you
ensure the workforce is prepared to embrace digital change?
- It’s no secret that people can be a blocker in transformation: from the shop
ﬂoor to middle management, ensure everyone understands the importance
and beneﬁts of digital transformation for pharma
- Combatting mistrust in validation automation and digital fatigue
- Culture change must come from the top! Get leadership fully on board with
the digital strategy and prove the impact of new technologies for ongoing
investment and support
Samuel Driessen
Senior Director External Digital Channels
& Content

Teva Pharmaceuticals
Myles Furnace
Digital Health & Data Lead

Ipsen

Anna Marchenko
Senior Manager Digital Innovation

11.40 Accelerating Digitalisation To Better

CASE
STUDY

Gather, Analyse & Manage Data & Derive
Meaningful Insights To Inform Decisions

- In the age of data-led pharma, understand how new data techniques and
improved analytics can enrich future innovation
- AI and big data: what data is needed and how must it be structured in order
to fully realise AI’s potential in pharma?
- From data mining to predictive analytics, ensure you are optimising data
analytics for accurate insights
- Steps to ensure watertight governance and security through every step of
data handling
Laura Cirillo
Head of Digital & Innovation

AstraZeneca

PATIENT-CENTRIC INNOVATION
12.00 Put Patients At The Heart Of Your Digital

Transformation With Customer-Centric Tools &
Innovations That Boost Engagement & Improve
Patient Outcomes

- When the end customer is the patient, how are you ensuring your digital
strategy brings real value to them?
- With patients having more of a say in their treatment than ever before,
ensure you are keeping up with innovation sparked by the patient
- How can you better work with patient advocacy groups for further beneﬁt to
the patient from digitalisation?
Sander Ruitenberg
Global Digital Health Solutions Head

Novartis

GSK

12.20 Lunch For Speakers, Delegates & Partners

AI & Machine Learning • Automation & Robotics • Data & Analytics • Culture Change & Leadership Buy-In • Patient-Centric Innovation • Digital Health • End-To-End
Transformation Journey • Manufacturing & Industry 4.0 • Digital Clinical Trials • Omni-Channel Customer & Stakeholder Engagement
12.50 Informal Breakout Discussions

DIGITAL HEALTH

BREAKOUTS

A) Digital Twins

MANUFACTURING & INDUSTRY 4.0

13.30 Capitalise On Digital Health, Digital

Therapeutics & Wearables Advances To Enrich
Patient Outcomes & Experiences

Padraig Maree
Automation Lead

Pﬁzer

B) Real World Evidence
Peter Speyer
Head of Customer Success, data42

Novartis

Sanoﬁ

15.50 Strive For Digital & Omni-Channel

Excellence To Maximise Engagement
With Patients, HCPs & Stakeholders Alike

Takeda

13.50 Share The Challenges, Successes & Lessons

AstraZeneca

Learnt Of A Digital Transformation &
Innovation Journey Within Pharma

E) Digital Labs
Massimo Buonaiuto
EMEA Principal Scientist - Digital &
Data Science

- What does the rough, bumpy road of digital transformation actually look
like across the pharma business?
- What were the key hurdles to overcome in your recent digital
transformation?
- How can you strive for digital innovation in such a heavily-regulated, siloed
and traditional environment?

DSM

F) Sustainability

13.50

Nadir Ammour
Global Lead External Engagement,
Clinical Innovation Oﬃce

Nadia Stroungari
Digital Business Transformation Lead Eastern Europe

Sanoﬁ

UCB

G) Digital Clinical Trials

Nick Carroll
Transformation Lead, Digital Health,
R&D

AstraZeneca

Dario Floris
Country Business Unit Head

Merck

14.10
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13.20 Afternoon Co-Chairs’ Opening Remarks
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Nick Carroll
Transformation Lead, Digital Health,
R&D

PE

END-TO-END PHARMA DIGITAL
TRANSFORMATION

D) Patient Recruitment

Nick Lagan
Global Head of Digital Platforms

Grünenthal Group
14.30 Bonus Session; Reserved For Exclusive Conference

Q&A

- After a year of digital acceleration, how can you ensure your comms and
channel strategies are truly omni-channel and guarantee vulnerable
patients are included?
- Telemedicine, Webinars, Podcasts… the list goes on! Successfully integrate
relevant new channels into your existing portfolio for omni-channel
excellence
- Harness patient, HCP and stakeholder insights to create better experiences
that build long-term relationships
- What KPIs are needed to assess engagement performance, understand pain
points and further engage stakeholders?
Samik Adhikary
Head of AI & Data Science In Global
Product Strategy

Roche

Nadia Stroungari
Digital Business Transformation Lead Eastern Europe

UCB

Samuel Driessen
Senior Director External Digital Channels
& Content

Teva Pharmaceuticals
Gaetan Akinrolabu
Director of Paid Media and Social Media
Strategy

Bristol Myers Squibb

Partner

15.00 Afternoon Refreshment Break With Informal
Networking

EL

Dr Frank Thielmann
Operational Excellence Director & Head
Business Excellence - Region Europe

OMNI-CHANNEL CUSTOMER &
STAKEHOLDER ENGAGEMENT

N

Bernard Gauthier
ITS Business Partner France GBU –
General Medicine

C) Business Processes

In The Age Of Industry 4.0

- From personalised medicine to operational eﬃciencies, harness the power of
digital transformation to achieve new manufacturing goals in the age of
industry 4.0
- Best-practice advice on implementing new technologies and encouraging
adoption in one of pharma’s most conservative areas
- How to map out the start of the digital transformation journey when
updating outdated legacy systems and factory production lines

PA

- How can you ensure you are doing digital health right for the patient and
seeing a return on investment?
- Collaborate with oﬀ-the-shelf wearables and medical devices for
up-to-date continuous monitoring and real-world evidence
- What are the current routes to market and where are the commercial
successes of digital therapeutics so far?
- Successfully work with patient advocacy groups to ensure further
adoption of digital therapeutics, new medical devices and apps to
enhance patient outcomes

15.30 Embrace New Opportunities For Manufacturing

16.20 Afternoon Co-Chairs’ Closing Remarks
16.30 Oﬃcial Close Of Conference

REGISTRATION FORM

4 Easy Ways To Register
Online @

A One-Day, Industry-Led Conference & Networking Event,
25th November 2021, Central London Or Virtually

www.pharmadigitalconference.com

Phone +44 (0) 20 3479 2299

ATTENDEE DETAILS:

Post this booking form to Global Insight Conferences, 5-11 Lavington Street,
London, SE1 0NZ

Forename (Mr/Ms/Mrs/Miss/Dr)

Email

bookings@pharmadigitalconference.com
Price For Virtual & In-Person Tickets

Inhouse/Brand

DIGITAL

Brochure Code:

£619

TRANSFORMATION

PHARMA

Please complete in capitals. Photocopy for multiple bookings.
How did you hear about the conference?

Surname

(Brochure code, email, advert etc)

Job Title

Accounts Department:

Company Name

Contact Name

Tel

Tel

Email

Head of Department Contact Name

Fax

Head of Department Email

Address

Booking Contact Name

25.11.21 | pharmadigitalconference.com

Email

Booking Contact Tel

Agency/Supplier/All
Other Companies

Postcode

£749

Booking Contact Email

Country

*
Group Discounts: 4 delegates for the price of 3. Or send 3 and get
your third place half price! (This applies to inhouse practitioners
only, not agencies and suppliers, and cannot be used in
conjunction with any other discounts, including earlybird oﬀers)

4
FOR
3

PAYMENT OPTIONS: Please choose one of the payment options below:

1

Credit Card/Debit Card
Visa

Mastercard

Maestro

AmEx

2

(UK VAT is chargeable for all attending companies, regardless of country of origin.
All bank transfer charges must be carried by the company sending payment).

• Speaker notes available to download one week after the conference, subject to speaker disclosure.
• Only one discount can be used per registration.
• Please note VAT will be charged at 20% and all registrations are subject to a 3% booking fee.
Programme Alterations: Conferences are organised many months in advance of the conference itself
and sometimes we may need to make substitutions, alterations or cancellations of the speakers and/or
topics. Whilst we make every eﬀort to ﬁnd a direct replacement if a speaker cancels, sometimes this is
not always possible within the timeframes we are given. Any substitutions or alterations will be
regularly updated on the conference website.

3

Exact name on card
Valid From

ok

00

Interactive Networking, Direct
Messaging, Meetings, Live
Discussion

,0

Virtual One-To-One Meetings

&

£1

Pre-Conference Marketing &
Brand Exposure

ow

Speaking & Thought
Leadership Opportunities

N

VE

Opportunities To Get Involved Include:

On The Day Customisable
Branding On The Dedicated
Virtual Platform
Virtual Exhibition Stand
Competitions & Electronic
Giveaways
Virtual Roundtables
Video Advertisement

100% Satisfaction Rate
For more information call +44 (0)20 3479 2299 or email
partner@pharmadigitalconference.com

Organised By:

Enclosed

4

Security Code

Invoice

PO Number:

Please include your PO Number if applicable, otherwise this may delay your booking.

Date

Card Billing Address (if different to above)

Bo

SA

GET
INVOLVED
VIRTUALLY

Cheque

Please make cheques payable to Global Insight Conferences Ltd

Expiry Date

Signature

Can You Help Pharma
Companies Achieve Digital
Transformation & Innovation?

Bank Transfer
Bank transfer details will be provided in your invoice.

Card No.

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking please note that VAT will be charged at 20% and all registrations are subject to a 3% booking fee. All orders placed on our online booking pages, by email, on the brochure’s
booking form or over the telephone will all be followed up with an oﬃcial booking conﬁrmation email. All such orders are legally-binding and carry a 100% liability immediately after receipt of order. Full payment is a requirement of entry into
the event and you will be asked to guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. Should you fail to pay an invoice or do not attend the conference, you still
remain liable for the sums due. Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. Global Insight Conferences accepts no liability for the content
of presentations or papers. UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and transfer fees must be covered by the company attending the
conference. Please note that all calls are recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the conference date cannot be refunded and full payment is
still due, although a replacement delegate will always be welcome. This is due to the way in which we are charged by our suppliers as during this ﬁnal month, the costs have already been incurred by the organisers. Refunds will not be available
for postponements or cancellations or virtualisation and payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the time. Refunds will not be available for postponements, cancellations,
virtualisation or a change to a live conference from virtual and payment is still due. All bookings shall be automatically transferred and refunds cannot be given for such changes. Cancellations received in writing at least 40 working days before
the conference date will receive a full refund, minus an administration charge of £149 +VAT per ticket. If payment has not yet been made and cancellations are received in writing at least 40 working days before the conference date, the £149
+VAT per ticket administration charge is still due. By booking onto the conference, you warrant that you are authorised by your organisation to commit to the booking and pay all agreed costs. Global Insight Conferences Ltd cannot reimburse
any travel, accommodation or other expenses under any circumstances. Global Insight Conferences Ltd will assume no liability in the event that this conference is cancelled, rescheduled, virtualised or postponed due to a fortuitous event, Act of
God, unforeseen occurrence, a Force Majeure event, other major disruption or any other event that renders performance of this conference inadvisable, impracticable, illegal or impossible. For purposes of this clause a Force Majeure event
shall include, but shall not be limited to: civil disorder; pandemics, endemics, disaster; an Act of God; war or apparent act of war; government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance and/ riots; strike,
ﬁre, curtailment, suspension and/ or restriction on transportation facilities/means of transportation; or any other emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force Majeure event
or other major disruption or if Global Insight Conferences Ltd, deems it necessary to do so. If Global Insight Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all outstanding
invoices must still be paid in full. If GIC cancels an event, the fee will be credited towards another industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. Refunds will
not be available for postponements or cancellations or virtualisation and payment is still due. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand, but in relation to the original
date. Please note all exhibitors, sponsors and event partners should refer to their signed contract for more information on their terms and conditions. Date & Venue: Central London OR Virtually, 25th November 2021. Please note that
accommodation and transport fees are not included in the registration fee. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietary, Access Or Speciality
Requirements: We make every eﬀort to ensure that all delegates are able to participate fully, but please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements. Speaker & Programme
Changes: Sometimes speakers are unable to attend for personal or business reasons and whilst we make every eﬀort to ﬁnd a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to
alter or modify the advertised speakers and/or topics if necessary. Any substitutions or alterations will be regularly updated at www.pharmadigitalconference.com. Data Protection: The delegate names, organisations and occasionally job titles
will be shared with other attendees of the event for the purpose of facilitating networking only. Should you not wish your information to be shared in this way, please email: database@globalinsightconferences.com or write to Data Protection
Oﬃcer, Global Insight Conferences, 5-11 Lavington Street, London, SE1 0NZ. When you register for the conference, GIC will provide you with information relating to your booking and other GIC related products or services via email, direct mail,
fax or telephone. Should you wish to discontinue this service at any time please write to the Marketing Director at the address above or please email database@globalinsightconferences.com. Admittance: We reserve the right to eject you
without any prior notice or refund if your behaviour is disruptive, oﬀensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual recordings are not allowed without prior consent. GIC is not liable for damage to or loss of
personal belongings at the conference venue and accepts no liability for the content of the papers and presentations given. Please note that photographs, video and audio footage, which may include speakers and delegates, may be taken at
the event and used in future marketing material.

Group Discounts Available @ www.pharmadigitalconference.com

